ReaderTT.config = {"pagecount":18,"title":" Virtual Communities in der Finanzbranche      Entscheidungsunterstützung in Virtual                                           nities (Erwartungen von Kunden in den Phasen eines Kaufprozesses, Zufriedenheit und Vergleich zwischen verschiedenen Communities)   Nan Li Haitao Hu  Tarassenko Maria   ","author":"Masha","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220510074310Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Virtual Communities in der Finanzbranche Nutzenpotenziale von Online Communities für Unternehmen (insbesondere im Wertpapierhandel) Potsdam Gruppe 8: Lisovaya und Pak","page":1,"zoom":"XYZ 0 825 0"},{"title":"Agenda","page":2,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities als Marketinginstrument (I)","page":3,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities als Marketinginstrument (II)","page":4,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities zur Kundenbindung (I)","page":5,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities zur Kundenbindung (II)","page":6,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities und Investor Relations (I)","page":7,"zoom":"XYZ 0 825 0"},{"title":"Virtuelle Communities und Investor Relations (II)","page":8,"zoom":"XYZ 0 825 0"},{"title":"Virtual Communities in der Finanzbranche Nutzenpotenziale von Online Communities für Unternehmen (insbesondere im Wertpapierhandel) Teil II Potsdam Gruppe 1: Lisovaya und Pak","page":9,"zoom":"XYZ 0 825 0"},{"title":"Agenda","page":10,"zoom":"XYZ 0 825 0"},{"title":"Wertpapierhandel: Begriffsbestimmung und Teilnehmer","page":11,"zoom":"XYZ 0 825 0"},{"title":"Informationsbedarf für Wertpapierhandel II","page":12,"zoom":"XYZ 0 825 0"},{"title":"Auswahl der virtuellen Communities","page":13,"zoom":"XYZ 0 825 0"},{"title":"http://www.wallstreet-online.de","page":14,"zoom":"XYZ 0 825 0"},{"title":"http://www.aktienboard.com http.//www.tradesignal.com","page":15,"zoom":"XYZ 0 825 0"},{"title":"Nutzenpotentiale der virtuellen Communities für den Wertpapierhandel I","page":16,"zoom":"XYZ 0 825 0"},{"title":"Nutzenpotentiale der virtuellen Communities für den Wertpapierhandel II","page":17,"zoom":"XYZ 0 825 0"},{"title":"Fazit","page":18,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
